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Converjiilice involves both a change in t s produces and a change in the

way medfl is congiiihed.
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<Introduction>

1. (p- 3) “I will argue here against the idea that convergenclll should be understood primarily as a

technological process bringing together multiple media functifins within the same devices. Instead,

convergence represents a cultural shift as consumers are encouffhged to seek out new information and
make connections among dispersed media content. This book about the work—and play—spectators
perform in the new media system:-Convergence does not ocflir through media appliances, however
sophisticated they may become. Convergence occurs within tl brains of individual consumers and
through their social interactions with others.”
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2. (p.13) “History teaches us that old media never die—and they don’t necessarily fade away. What dies
are simple the tools we use to access media content—the 9-track, the Beta tape-::.Delivery technologies
become obsolete and get replaced; media on the other hand, evolve. Recorded sound is the medium. CDs,
MP3 files, and 8-track cassettes are delivery technologies. To define media, let's turn to historian Lisa
Gitelman, who offers a model of media that works on two levels: on the first, a medium is a technology
that enables communication; on the second, a medium is a set of associated ‘protocols” or social and
cultural practices that have (p.14) grown up around that technology. Delivery systems are simple and only
technologies; media are also cultural systems. Delivery technologies come and go all the time, but media
persist as layers within an ever more complicated information and entertainment stratum.”

(p-14) “A medium’s content may shift, its audience may change, and its social status may rise or fall, but
once a medium establishes itself as satisfying some core human demand, it continues to function within
the larger systems of communication options. Once recorded sound becomes a possibility, we have
continued to develop new and improved means of recording and playing back sound. Printed words did
not kill spoken words. Cinema did not kill theater. Television did not kill radio. That’s why convergence

seem more plausible as a way of understanding the past several decades of media changed than the old



digital revolution paradigm had. Old media are nof placed. Rather, their functions ang

shifted by the introduction of new technologies.”
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3. (p.14) “Much contemporary discourse about co starts and ends with what I call th{

Fallacy. Sooner or later, the argument goes, all ent is going to flow through a singl

rough black boxes we carry arou

into our living rooms (or, in the mobile sc(

was that all devices would conver

everywhere we go):*(p.15) The old idea of co

central device that did everything for you. Wh now seeing is the hardware divergi

content converges.”
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4. “Convergence requires media compaiy mptions about what it meg sume

media, assumptions that shape bot pting decisions. If old g were

le and

assumed to be passive, the news onsumers (p.19) were

gratory, showing a d

stayed where you told them to s alty to

new consumers g

networks or media. If old cons socially

connected. If the work of media sible, the new co are now
noisy and public.”
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<Chapter 1>
5. (p.56) “As Burnett (Survivor X Z7A]) told an interviewer, “It [spoiling
doesn’t affect ratings. There may be 5000 people on the Internet but therg

and they don’t spend their time reading the Internet.”
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