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(KGIT(H=0|Clo{T st OICiofsts @)

1.
(social media)
2010 7 5
, 10 5 3 . 16
2), 150
: 10 26 185
(Fortune) 100 79%
: (65%), (54%), (50%),
(33%) . 100 68% 10
, 59% 3.8 ,
25~30 4),

KT )

1) http://mww.facebakers.com/facebook-statistics/
2) http://www.comscoredatamine.com/
3) http://tki.oiko.cc/
4) 09 11 ~10 2 100
‘ , SERI CEO Information, 2010. 7
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(SNS)
5).

2.0
IT ,

2.

(social media) , , ,
’6) 1 1
( , 2009).7
y (
( . )
, 2010).
5) ‘140 ’ , 2010.10.26
6) http://ko.wikipedia.org/wiki/

7) (Guidewire Group)
(Chris shipley) 2004 ‘The BlogOn Conference' .
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(SNS: Social Network Service)

( , 2010). SNS
SNS , 4 2010 7
5 , 14 1
. 4 1 , 70
. 2009 , 2010 7
( , 2010).8)
.9)
< 1>
( ) (%)
Facebook 2004 500 137
MySpace 2003 66 -14
Twitter 2006 150 1,238
Orkut 2004 100 20
QQ 2009 523 138
CyWorld 1999 21 4
Mixi 2000 14 4
Vkontakte 2006 91 22
Skyrock 2007 21 10
: 2010 , 2008~2009
: Morgan Stanley(2009.12.15). The Mobile Internet Report Setup.
, , 2010
8) < (social network)> 2010
10 1 , \ 9

9) http://www.idg.co.kr/newscenter/common/newCommonView.do?newsld=62841, 2010.10.15
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, (social interface)

( , 2009).
(<
2> ).
< 2>
* 7 H ( ’ )
( 10) * 1 ’ ’
* 2.0 « )
( 2'0) * 1
, 2010. 7, 1
(participation), ( )
(openness), (conversation), (community), (connectedness)
e < 3> )
(reputation), (relationships),
(identity), (groups), (sharing), (presence)
( , 2010).



(Participation)

(Openness)

‘Broadcast’
(Conversation)
(Community)
(Connectedness)
: FKII, (Social Media) ?, IT Issue Report, 2009
L b 1 4
( , 2010).
(140 ) (150 )10
A1)
10) 2007 2 , 2009 1 NHN
11)
(retweet) , 10 35%, 1
55% .(Kwak, H. et al.(2010), What is Twitter, a Social

Network or a News Media?, 19th International World Wide Web Conference)
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ghite] x| B2

(Short-Cut)
2 A
SH= =T 2Ll 2|5
; J
A A (Hub)
- " ol A
< 1>
‘ (small-world network)’ 12)
‘word of mouth( ) ‘world of mouth( )
13) , ,
12) (small-world network)

(Newman, M. (2003), The structure and function of complex networks, SIAM Review, 45).
(Six degrees of separation),
34
‘Small World'
( , SNS , Marketing 44 , 2010. 7)
13) Cooke, M. & Buckley, N. (2007), Web2.0, Social networks and the future of market research,
International Journal of Market Research, 50(2).

_8_



14)

.15)
< 4>
* 140
+ *
+ * 10,20
* 5 ,
+ +
100
* 10,20 '
+ +
+ + *
+
+
) , 2010.8, 20
14) (Pepsi) 2010 2 ° ’ “Pepsi Refresh Project"
(
, DMC , 2010. 6)
15) (Dell) (Jeff Jarvis)
( , 2010).



1) 2.0
(participation), (sharing), (openness)
2.0 . 2.0 ,
.16)
« )
(open sourcing)’1?)
(crowd sourcing)’18)
CEO (Jeff Bezos) ,

94 10

(Amazon Web Service)’
CEO

, (ThriftyBooks.com)

( , 2010).
CRM(SugarCRM) ,
2004 (CRM) , CRM

16) O'Reilly, T. (2005), "What is Web 2.0: Design Patterns and Business Models for the Next
Generation of software" http://oreilly.com/web2/archive/what-is—web-20.html
17) (open sourcing)
(open source) ,
( , 2010, 28 )

18) (crowdsourcing)
' . 2006 < (Wired)>

(crowd)” ° (outsourcing)' ( , 2010, 108 ).
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Roberts) ‘

2) (network externality)

L. & Shapiro, C., 1994).19)

2010).
TED . TED (Technology),
, 1984
(Hatty Marks)
TED 2001
(Chris Anderson) TED
(Ideas Worth Spreading)’
TED
.20)
19) ‘ (path-dependency)’
« )
20) TEDx : ,

CEO (John
CRM ’

(Katz, M.

(Entertainment), (Design)
(Richard Saul Wurman)

(Sapling Foundation)

(lock-in effect)

TED

, TEDxMyungDong, TEDxSeoul, TEDxYonsei
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3) (experience economy)

, (B. Joseph
Pine Il & James H. Gilmore, 1998).

, 21)

) (Gerald Zaltman)

( , 2007).

< 2 )

50 5 .22)

A
3ct "
—AEE
‘/ Experiences
|~ & 20 M o] 4 nfe] : 100 2]
e At~
it d Services
g \
o _— Arz HMEAM T2 A 0|2 102
4 Goods
% SHOM o= 2R A 0|7 222 29
HCh Aol2e| Ae(Erteet 2 122
=} 7174 2o act
, 2007, * , " LG , 10
< 2>
21) (direct contact)

(indirect contact)

22)

_12_



(basic factor), (performance factor) (excellent

factor)
, News-feed( ’ 9
, ) ( , 2010).
, 23)
4,
24)
1) ;
(collective intelligence)
23) (2010) SNS
(Rothaermel & Sugiyama, 2001). SNS
) SNS

24) (2010), *
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(seeker)

1989
20

* P&G

(C&D)

. 20

C&D(Connect & Development)

C&D
. 2000

25) , 0S

26)
innovation)

25)

( , 2010).

(www.innocentive.com)26)

175 (solver) 14
(OSRI)
. 2
2001 600 200
(C&D)
(R&D) '
R&D
P&G(Procter & Gamble Co.) 2006
35% 50%
CEO (Lafley)
(Linux)
R&D (open
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>, 2010

, 2005

P&G

100

77

2006

(Pringles)
, (www.yet2.com)

. P&G 1

2 C&D

(www.goldcorpchallenge.com)

. CEO (Rob McEwan)
, 110 80%
220
90
(www.cnx.orq)

<We are smarter than me>
(www.wearesmarter.org)

’ )

<2009
186
<
(www.delicious.com)
2003 (Joshua Schachter)
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2)

, (www.digg.com)

. 2009 5

(www.wikipedia.orq)

100

, 2010.3.9).

(www.mappy.co.kr)

, 45

1 2000
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37%

10 1-2
(follower)
NBC 2010 2 ° (You be the
judge)’
, CBS ,
* < >
(www.huffingtonpost.com)
. < > 2005 , 2009 8
< > (UV:Unique Visit) 1,168 350
776 9 <
> < > .
< > 8 17 ‘ (HuffPost
Social News)’ ,
< > 48%
*
SNS , 2009 9 174 8,300
, 11
327 PV
* TV(Current TV)
: 2005 TV
18~34
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TV TV ,

(Currant: News)’

30 3 )

(Google Currant)’ . 2006
TV
2008
TV
TV (viewer created advertising)
TV “ TV 19
1,000 , 5
” TV
( , 2010).
3)
23 2010 TV ,
2,000
( , 2010).
(customer engagement)
(DMC , 2010).
(viral)

_‘]8_



.27)

(
, 2010).
, , , PR
b TV'I
*  (Dell)
2006 ‘Direct2DELL" , 2007
(@DellOutlet) .
) ) , 2009
27) (Syncapse) ,
1 136.38 (DMC , 2010), 5 .
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12 150 650

CNBC
(www.ideastorm.com)
* (Southwest)
: 2010 2
(180kg )
160

‘ (Nuts about Southwest)’

(@southwestair) ,

* (JetBlue)
: 2010 1
2007 (@JetBlue)
4,000 , 6
*
: 2009 (@KoreanAir_Seoul),
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TV D

* (Pepsi) ‘Pepsi Refresh Project’

: 2010 2 : ‘Refesh( )’
; 5 2
. 23 TV )
‘ ’ ‘Refresh’
, TV, PR,
* (Phiplips)
(@phiplips_vs), , ‘Phiplis Vs.'
* (Ford)

2009 ‘Ford Fiseta Movement(www.fiestamovement.com)’
. 2010
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‘CHAPTER 1-2' (CHAPTER)

: 18
CHAPTER 1 ‘100people, 6months, 600mission(100 6
600 )'
600 PV, 74 PV 60%
2009 TV 50%, 10%,
40%
* , 2
: «C )
* (Naked Pizza)
: 2006 2009 3
, (twitter.com/nakidpizza)
20%
: 68%
* (Kogi BBQ)
LA , 2
*
2 : ;
. 2009
11 ‘ (Bad Romance)’
MTV , (www.gagadaily.com)
2010 7 1 976
(@ladygaga) 472 (@barackobama)
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442

* LG CNS

34%

SAS, IBM
,30) SAS

10 25 10 (famecount.com

28)

’ . 2007 4
2.7

.29)

(Text Mining)

28) IBM

588
.(Wu, L. et al. (2009), Value of Social Network: A

Large-Scale analysis on network structure impact to financial revenue of information

technology consultants, working paper, IBM SmallBlue Research, (2010) )
29) (Follower)
30) (Luke Soon) "

ROI

(share of voice), (audience

_23_



, VOC(voice of customer)

4)
* -1 (www.twitnanum.orq)
: 2009 9 ;
‘1 1 ’ . 100
1 . 700
2,800
*
, KTB 2010 8
1 1,000
* (www.Kiva.org)
, 2004 . 25
208 78 , 1 7
23 , 98.95%
* (Grameen Bank)
: 1975

engagement), (conversation research)

http://www.dailygrid.net/myblog.php?blog no=45&post no=5795, 2010.10.7
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3
5 , 30
98.85%
5)
*
. 2009 (CTO)
(CI0) 2.0
* ‘ ’ (www.islandreefjob.com)
6 1 4,000
. 200
3 6,484 1
, BBC, CNN,
’ . 1 4,000 ,
TV
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D

(2010), ‘ ', SERI , 53
(2010), , .
(2010), , Digieco Reports, KT
(2010), ,
, 21 2 , pp.443—470.
, SAS , , 2010. 10. 7
http://www.dailygrid.net/myblog.php?blog no=45&post no=5795
, , 2010. 10. 27
(2009), , KT DigiEco Focus
(2010), , ClIO
REPORT, .
(2010), , SERI , 75
(2010), SNS )
, , 26 1
pp.99—~132.
(2010), , .
(2010), , MARKETING,
4 9 .
(2010), , ?
(2010), ,
SERI CEO Information.
(2010), * ’ , Digieco
Reports, KT .
(2010), SNS , MARKETING, 44 7 |,
i (2010), , .
(2010), SNS ,
(2010), , MARKETING, 44 8 |,
, , 2010. 2. 26.
—————————— , , SNS ,
2010. 3. 9.
(2010),

http://sunday.joins.com/article/view.asp?aid=17255
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(2009), , SNS, MARKETING, 43 1 ,

(2007), , , CEO , LG
, , , 2010. 10. 18
http://biz.heraldm.com/common/Detail.jsp?newsMLId=20101018000027

Barry L., Spector, J., & Tapscott D. (2008), We are smarter than me: How to
unleash the power of crowds in



2010
18-24 vV

(Dr. Hyunsun Yoon FHEA, Lecturer, School of Humanities and Social Sciences,
University of East London, U.K.)

, 2008

18-24 TV
. (Benkler, 2006)
 (networked public sphere) (Lazarsfeld, 2005/1955)
(two step flow theory),
TV 5 ,

(constructive criticism) / (self/peer reflective)

: 2010 ) , )

_29_




‘ ’ ’ ’ , 2008
. / )
(Arthur, 2010; Harris and Harrigan, 2010;
Ponsford, 2010; Scullion et al., 2010; Snow, 2010) ,

(Newman, 2010). , (Obama)
. 2007 (BBC
News, 2007 12 23 )1, 2009 (Cellan-Jones,
2009)2), 7 (flickr)

(BBC News, 2010 7 25 ). ,

. TV
, 184,000 , 1 29 36,000
(The Guardian, 2010 5 6 )3. 600
, 5 , 200 ( )
(Ponsford, 2010).
) 1Y% )
: 30 (2010 10 25 , 27
) Democracy UK

The Ministry of Mates
, (digital political literacy)
) 18-24

1) www.youtube.com/theroyalchannel/
2) http://twitter.com/BritishMonarchy
3) Figures from @Tweetminster
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Democracy UK ,

, 50
18-24
(Newman, 2010). (1997,
2001, 2005 ) 5 29,653,638
(65.1%) , 1997 (The
Guardian, 2010 5 6 )4. , 1824 37% 44%
7% : , 1824 97%
(Newman, 2010).
2.
(networked public sphere)
(Waters, 2010: xiii) , ‘ * (‘tools’)
(intersection) . )
(Benkler, 2006) (“networked

public sphere™) ,
, (social production
practices) (Benkler, 2006: 219). ,
; , NGO

, (public sphere)

: o ( )
o , , «C )
, ¢ ’ (Benkler, 2006: 220).

(mediated information) ,

’ ’

4) http://www.general-election-2010.co.uk/2010-general-election-results.html
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‘ ’ (Benkiler,

2006: 181). (Habermas, 1996) “(
) « ) "
, (filter) ( , synthesize)
( ) : :
.5)
5
, (universal intake), ,
(filtering for potential polital relevance), , ( )
(filtering for accreditation), , (synthesis of “public
opinion”), , ,
« ) :
(Benkler, 2006: 10). ,
( ; peer group)
‘ "(social conversation model)
) * (market model)
( )
(umbrella term)
5) , BBC 2

(Benkler, 1996: 182).
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1 1 ( )
i (
(bookmarking and tagging) )
( ) 3 Ll
( : Yelp, Eponions)
(virtual worlds) ( : WarCraft)
: Waters (2010: 3)
World Wide Web , ,
(static) , ,
) (UGC: user-
generated contents), , ,
2.0 . 20
(O’Reilly, 2005). < 2>
, 1.0 : 2.0
’ ( , 2009).
< 2>
(fad) )
(onslaught) ,
( ’ ) il
« )
Ll 1) ) TV 1 0
?
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TV
b b ( )
<>
> , > <>
<>
Tv_ )
— —
-> ->
+ L)
+ : ’
( )
( ) b 1 b
( ) 1
(2009: 62)
2.0 L
L L / b
, (Ferguson, 2008).
, 2010 5 : ( 11.88%)
( 11.33%) (www.hitwise.co.uk)®).
55% , 16.5% , 2%
2010 7 5

6) Experian Hitwise

_34_




1 600

(many to many)

TV

(Waters, 2010: xii)?.
(one-to-many) ( )
” (www.wikipedia.co.uk).

(Participation)

(Openness) ’ '
( )
(Conversation) ,
(Community)
(Connectedness)
: FKII, (Social Media) ?, IT Issue Report, 2009 (
, 2010: 7 )
TV ,
TV
) TV (echo chamber)
(Harris and Harrigan, 2010). TV 4 15
( TV ), 4 22
( ) 4 29 BBC
7) Tumblr, Plurk, Squeelr, Beeing, Jaiku, Indenti.ca
, ‘friending’ , Facebook Shmacebook
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(Nick Clegg)

(David Cameron)

Brown)
TV
TV
70% TV
65% TV
39% TV
2010). ,
, TV
extravaganza
2008 vs. 2010
2010 /
2008
8)
2005 -2009
10 1

(Pew Internet, 2009a;

) (Gordon
, 3 TV

(Scullion et al., 2010)

(Scullion et al.

. TV
TV 5
. , 2004
( , 2009: 121).
8), 2008 ,
2008
2006 12 33% 2008 4 52%
4 . 2005
: 3 1
, 2010: 121 )
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< 4> 2008

2,397,253 622,860
(2008 11 8 ) +472,535 -2,732
11 1 4,851,069 1,464,544
200 104,454 64,092
8 8,900 5 5,400
1,822 330
1,460 48 8,000
¢ ) 125,639 5,319
“ ” 79,613 42,093
479,000 325
: www.techpresident.com
2 4 12 5

< 5> 2010
www.labour.org.uk www.conservatives. | www.libdems.org.uk
com
“theUKLabourParty” ;ggg%%rze\r/?gxg “Libdem”
1,530,697 views ' ' 127,197 views
@labourparty: 8,863
@conservatives: @Nick_clegg:
@uklabour: 21,496 39,995 45,286
“Labourparty”: 69,432 | “Conservatives”: “Nickclegg™: 77,423
“likes” 117,704 “likes” “likes”
Livestream, Flickr, |LinkedIn, 12Seconds
iTunes, Delicious TV, Picasa, iTunes
(2010 |33% 36% 31%
5 4 )*
2010 5 6
( ) , 29% (258 ) 36% (307 ) 23% (57 )

. http://weblogs.hitwise.com/robin-goad/2010/05/election_traffic_final_week.html
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< 4> < 5> , 2008

2010 ( )
(Harris and Harrigan, 2010). ( )
‘ (*‘moments’) , TV , TV
(Snow, 2010)9).
) TV
uGC , TV
, TV
, (manual voting
system) ,
12 (two step flow theory)10)
» ( ) 2005

(Lazarsfeld) ‘2

’ 2
(opinion leader) , (bullet theory)
, 1940 T,
( ) :
1
( : : , 2001: 65).
9) “ (the bigoted woman)” 24
TV (Snow, 2010).

10) Katz, E. and Lazarsfeld, P. F. (1955; new edn, 2005) Personal Influence.: The Part Played
by People in the Flow of Mass Communications. Transaction Publishers.
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( , , , 2001: 66).

(peer group) ,

3.
@
(1997, 2001, 2005 ) , 5 65.1%
1997 , 18-24
44%

2010



, 2010

. Democracy UK11) Sign Up To Vote

18-24 , .
. ™V 5 (The Digital

Debates, 3 Rate the Debate, General Election) 18-24

< 1> TV , 6
< 1> TV
2010 4 9 =
“ﬁlﬁu Sign Up To Vote
Tops R United Kingdom
MOyt Al 2k 2010 42 92 2Q2Y 25 6:002H

: aeoscabitucd 2010 42 202 3RY 2= 11:550HX

2010 4 12 =
The Digital Debates

il

b e =

The Digital Debates

=H - d3

http://bit.ly/bgz5Bb

20104 42 122 ERY & 8:002H
2010 48 272 3IRY 2F 11:507tA

> o4 0
r 0o

[e]]
=
o

[e]]
=

Rate the Debate

7e: S5 - g3l
o http://www.facebook.com/democracyuk?v=app_104598962906513
Al2t: 2010 48 158 =222 2F 8:30FH 2= 10:007tXl

ol

=

Rate the Debate

R Democracy UK Fan Page
Al 2k 2010 48 222 =Y 2= 8:002H

2010 48 248 E2Y M 10:000tAl

11) http://www.facebook.com/democracyuk
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Rate the Debate

=48 -89

> o4 50
r 0w

Democracy UK Fan Page
20104 48 29¢

=Y 2= 8:30%H
2010¢ 43 302

=R2Y 2& 11:300HA

General Election
Ha: United Kingdom
Al 2F: 20104 58 6 SRY

=2




(Harris and Harrigan, 2010)

) , ( , immediacy)

(Nationwide International News, 2010 4 27 ).

, TV

( 45%: 133 60 ).

“I'm voting because it's a right, a privilege and a duty, and because | want
someone who isn't the BNP to get in my constituency ...”

“Wasn't confident about voting but after watching the debate, Lib Dems all the

way

“I'm really looking forward to making my informed vote this year. I'd like to
see change and for me it would be lib dem or Green. Whoever you vote for
make sure you vote it matters and Is counted. This is our country and our
world we all have our reasons, happy voting people.”

13% (133 17 ) :

_42_



“I’'m already registered.”

“Sent off my forms the other day and will be proudly at the ballots on May
6th...can't wait.”

“I've received the "official poll card" so does that mean | do not need to
register?”

- “Yes, you're already registered.... just take your card with you to the
polling station.”

(10%, 133 13 )

“People are talking about who they want to vote for and why, but really the
point should be that everyone who is able to should vote. If you don't know
who to vote for then spoil your ballot. At least that shows that you have
considered the matter. PLEASE VOTE.”

“If you don’t vote, you can't complain after . . .”

“l cannot believe so many people have gone to this group and said they aren't
going to vote. People should be legally forced to vote - it is that important. When
the BNP got in at the last European Election, it was because of low voter turn
out - so in a way, people like YOU who say they can't 'be bothered' to vote...”

“of no interest what so ever. Couldn’t care less. Waste of my time.”

- ”No, she doesn't have the right to complain if she hasn't been bothered to
fight for a policy that best suits her. If she voted and either 1. The
candidate she voted for wasn't elected or 2. The candidate she voted for
WAS elected but didn't stick to the policies they promised, then she has
every right to complain. But no one has the right to moan if they haven't
even bothered to try and make a difference.”

17% (133 23 )

, British National Party (BNP)

_43_



BNP

(pamphleteer)

, 83%

, 2009: 141-142).

TV

(2006)
"(social conversation model)

1A%

TV
(demographic)

, TV ,

2008
TV

, 2010: 141).

_44_
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10 (< 7>).
< 7> (v )
/ TV 2010 5 5
Liberal Democrats 17,978 82,258
Nick Clegg 6,063 57,606
Conservatives 45,615 81,492
David Cameron 23,924 36,001
Labour 19,000 7,231
Gordon Brown No page No page
, TV
) , TV
, (catch-up) , , ,
TV
. , “I
agree with Nick” , / , /
Rate the
Debate “l agree with Nick”
77%

“Well done Nick a great debate. Cameron is just the typical funny man but not
much else and as for Brown, it's time for change after all things can get any
worse.”

“As a longterm LibDem voter, I'm delighted that the party is getting a fair
hearing - bring on the next two debates!”

“Lib Dems all the way!!!”

(9%, 378 34 ),

_45_



“vote for clegg if you want no nuclear defence systems and and vote for clegg
if you want immigration to get worse.”

“Clegg is unbeliveably naive! His immigration policy would essentialy open the
borders for any immigrant to walk over our border! His defence policy would
put us at unreal risk of a nuclear attack from North Korea or Iran! Cameron
would pretty much isolate us from the rest of Europe!”

“Clegg will just open our borders up with no immigration checks and his nuclear
defence policy is barmy - So NO to Lib Dems.”

, , , (37%, 378 138 ).

“Brown looks like a spitting image puppet lol god i wish that programme would
return..vote gillian x”

“Cameron did not win this debate!!'! he looked like a miffed school boy
throwing tantrums....Clegg looked Weaker... Brown takes this one!”

“Nick Clegg won hands down. Cameron was so smarmy that | was close to
punching the screen with anger, Brown was boring and Clegg was clear about
his points and made some really goods, spesh with crime.”

TV
(28%, 378 105 ).
, (constructive
criticism) , / (self/peer reflective)

, TV
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“I find it very odd that Cameron is judged on his appearance and the way he
speaks more than anyone else. In a very ironic way it seems very "snobbish"
that many people dismiss him because he has a "Posh" voice and an Oxford
Education. Clegg presented himself well and put across that they have clear
spending plans. Just...”

TV ,

“l wasted an hour and a half of my life watching the last election debate

before the general election. | expected something new to be said with

regards to policies, the only person who came out with something new

was Gordon Brown. Apart from that it was the same talk on policies came from
David Cameron and Nick Clegg.”

“Tonight wasn't about discussing policy - it was a media circus all about one-up-
manship. British politics is disgusting.

“Same lies, different coloured ties.”

, . ‘Style
over substance’ ¢

)
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2010 5 6 1824
. 2008
TV ,
TV
, , TV
: ( )
, , , (centralised

control) . ,
(constructive criticism) / (self/peer - reflective)

_48_



: , (2001)
(2009) <
>, Q) 09-12. 11
(2010) < > CIO

Report. Vol. 24. 8

Benkler, Y. (2006) The Wealth of Networks. New Haven and London: Yale University
Press.

Cellan-Jones, R. (2009) ‘Royal household turns to Twitter’, BBC News, 7 10

Ferguson, R. (2008) ‘Word of mouth and viral marketing: taking the temperature
of the hottest trends in marketing’. Journal of Consumer Marketing. Vol.
25 No. 3. pp. 179-182

Habermas, J. (1996) Between Facts and Norms, Contributions to Discourse
Theory of Law and Democracy. Cambridge, MA: MIT Press

Harris, L. and Harrigan, P. (2010) ‘Social media in politics: the ultimate voter
engagement tool or simply an echo chamber?’. Unpublished article,
currently under peer review for the publication in the Journal of
Marketing.

Nationwide International News (2010) ‘UK General Election Survey: TV Debates
Bad for Labour’. 4 27

Newman, N. (2010) ‘#UKelection2010, Mainstream Media and the Role of the
Internet: How Social and Digital Media Affected the Business of Politics
and Journalism’, Working paper, Reuters Institute of the Study of
Journalism, University of Oxford. July

Lazarsfeld, P. F. and Menzel, H. (1963) “Mass media and personal influence,” in
W. Schramm (ed.) The Science of Human Communication. Basic Books.

O'Reilly, T. (2005). What is Web 2.0? Design Patterns and Business Models for the
Next Generation of Software. Available: http://oreilly.com/web2/archive/what
-is'web-20.html. (Accessed on 20th October 2010)

Ponsford, D. (2010) ‘How 2010 WAS the social media general election’, Press
Gazette, 7 12

Snow, J. (2010) ‘The internet election that never happened’. The Times. 4 30

Scullion, R., Jackson, D., and Moleseworth, M. (2010) ‘Performance, Politics and
Media: How the 2010 British General Election leadership debates
generated ‘talk’ amongst the electorate’. Publication in the Journal of
Political Marketing in 2011 decided.

Waters, J. K. (2010) The Everything Guide to Social Media. Avon, MA: Adams
Media

_49_



Wring, D. and Ward, S. (2010) ‘The Media and the 2010 Campaign: the
Television Election?’. Parliamentary Affairs, Vol. 63, Issue. 4. pp. 802-
817.

_50_



SNS

(CHEITHS

SNS(Social Network Service)

SNS \ 1,

SNS

SNS

SNS
( , 2010). ,

1

OHFA
MEHS

_5‘]_




SNS

SNS

1) SNS

(1) AZIo 2fgh JHRI™E +H

35%

’

21.5%(116

(2) ol E=21 Akl

. MIT

( , 2010)2

(3) EQIE At

2) MIT

SNS

(Career Builder)

)

_52_

45%  SNS
SNS

, SNS
(

, 2010).

539



' ( ) O O b
, , o o 00O oo

02)o oo -oo0o0 o0,

: «C ) '

44
1989~2003 8.5%( 500 ) (
) 9
50
30%
( , 2010).
(4) /AXI7|8E MH|AO 25t ==
: 3
260 ;
5
KTH
( , 2010).

2)
(1) =719 704
18 ‘ (Right to be let alone)'

17 18 “

SNS

_53_



2004).

(2) ZE=L At2|9] Z2f0[HA|

(privacy) privatue .
] 7 1] 1 ( . ,
2003).

, , ( , 2002).
(right to prevent the disclosure of personal
information to others)
( , 2000).

( , 2008).

_54_



(Schoeman, 1984).

(Reagan, 1995).

. SNS
SNS
( , 2005).3)
3) SNS
(1) Z2Lo[HHA0f CHSH Hedt Hs Mt
( : , 2007).
(
2008).
(2009)
( : , 2009).
. ucc
3)

_55_



. 10 20 30
30 10 20
( , 2009). UCC
(2009) ucc

(Buchanan, et al., 2006)

uccC
(2) ZE2IO[HA[0f Zhet Q1A
(
, 2009).
( , 2009).
SNS
(Livingstone, 2006). Livingstone(2008) SNS
. SNS

(Livingstone, 2008).

_56_



(3) o|ofl CHE 12{t ZE}O[HA|

RFID

, 2008). RFID

( , 2008).

(Youn,2005)

(Youn, 2005).
(Youn, 2009)

(cognitive appraisals)

: ( ):

FTC (1996) (Westin)
(fundamentalist), (pragmatists),

_57_



(the unconcerned)

25%, 50%
75%
(Sheehan, 2002)

3%, 16% 81%
3%

(4) QT2

SNS

SNS
SNS
. SNS
uUCcC

SNS

SNS

_58_



1: SNS

2: SNS

3: SNS

4: SNS

SNS

12

32

16

30

_59_

SNS

30

10



< 1>
SNS
P1 (24 2003 1 ~ 4 1
(1) 1) 2006 ~ 1)1 3
P2 (29 % 2) 2010 9 ~ 2) 1 1
3 3) 2010 9 ~ 31 1
P3 (24 2006 ~ 4
1) 107  -- 1) 2
P4 ( .27)[2) 2)10  -- 2) 3
3) 310 - 3) 1
1) 1)09~ 1)
P5 23)[2 2)07~
€29 33 3gog~ gg 3
1) 1) 2007 ~ 1) 4
P6 ( 22)[2) 2) 2005 ~ 2) 3
3) 3) 2010 5 ~ 3) 3
SNS
P7 ( 24)|1) 1)2006 ~ 1) 5
bg ¢ 26)|1) 1)2004 2 30 )(
1) 1) 2004 5 - 1) 3
P9 ( 24)[2) 2) 2010 09 2) 0
3) 3) 2010 07 3 o
P10 ( 25 (1) 1) 2003 ~ 1) 1-2
P11 ( 25)|1) 1) 2005 ~ 1) 1
P12 ( 22)|1) 1) 2006 ~ 1) 3
P13 ( 20)|1) 1) 2005 ~ 1) 1
D 1) 2006 ~ 1)  30~40
P14 ( 1912 2)2010 ~ 21 1 10
P15 ( 20)|1) 1) 2007 ~ 1) 3
P16 ( 20)|1) 1) 2005 ~ 1) 1
1) 1) 2005 ~ 1) 2
P17 ( 20)[2) 2) 2009 2) -
3) 3) 2010 3) -
P18 ( 20)|1) 1) 2007 ~ 1) 3
P19 ( 20)[1) 1) 2005 ~ 1) 1
P20 ( 191 1) 2007 ~ 1) 1
1 1) 2008 ~ 1 1
P21 ( .20) zg 23 2007 ~ 2% 2
P22 ( 23)|1) 1) 2010 ~ 1) 12
D 1) 2008 1 ~ 1) 3 .30
P23 ( .19) gg 23 2003 1 ~ gg b3
3) 2010 3 3
1) 1) 2004 ~ 1)1 2
P24 ( 24)[2) 2) 2010 8 ~ 2) 1 3
3) 3) 2010 8 ~ 3) 1 3
1) 1) 2003 ~ 1)1
P25 ( 272 2) 2004 ~ 2) 20
3) 3) 2010 ~ 31
1) 1) 2010 ~ 1) 2
P26 ( 28)[2) 2) 2006 ~ 2) 30
3) 3) 2006 ~ 3 1

_60_




1) 30
1 1
P27 .+ 25) zg 23 2010 7 ~ 2)
1 1 1) 30
P28 » 29) zg 23 2010 8 ~ 23 10
TR IR
~ 5
P29 26) 33 33 2010 7 ~ 33 5
4 4) 2010 3 ~ 4) 40
1 1) 2009 12 ~ 1) 5
P30 23) 23 23 2010 5 ~ 2; 1
1 1) 2010 6 - 1) 1
P31 23) zg 23 2004 2 ~ 23 1
1) 1) 2010 3 ~ 1) 1
P32 24) [2) 2) 2005 11 ~ 2) 1
3) 3) 2010 6 ~ 3 1
4,
1)
SNS
(para-social interaction)
4),
P29:
P25:
ik
4) 1

_6‘]_




P28:

P16:

P6:

P32:

2)

_62_

TV



P10:

P32: 000

P26:

P25:

P5:

_63_



3)

P29:

P2:

P30:

P27:

SNS

_64_



SNS

P6:

P10:

P29:

2-3 60~70

_65_



P21:

P31:

P32:

DM

P31:

P32:

20

DM

_66_



P20:

P23:

4)

SNS

. P32

@)

_67_



P5:

P24:

P32:

P30:

P29:

P24:
SNS

SNS

. P29

_68_

1/5



SNS

P7:

P8:

5)

100%

P13:

P32:

P30:

P30

_69_



6)

P30:

P25:

P32:

DM

_70_



P6:

P21:

P30:

SNS

. SNS

P31:

P7:

P27: SNS



SNS

SNS

SNS

SNS

_72_

SNS

SNS



SNS
SNS

SNS
SNS

_73_

SNS

SNS



D

(2010. 8. 23). . :
(2000). D "(right to privacy)
, 28 , 98~121.
(2009).
, 10 2 , 3~44
(2009). ucc
. , 69 ( ), 192~221.
(2004). . , 32 5,
317~346.
(2005). :
. , 13 4 |, 110~145.
(2010). SNS : ,
22 12 , 1~16.
(2010. 5. 10). .
(2003-04). ,
(20009). 2.0 : uccC
, 46 , 556~589.
(2009).
, & , 12, 166~190.
(2008). RFID
, 11 (2 ), 159~177.
(2008).
, 52 3 ,91~121.
(2007).
. , 21 6 , 457-~461.
(2008). ?” , 17
169~285.
(2010. 4. 17). “ 7 . , Al7.

(2010. 6. 12). MIT , ' ' . ,
http://biz.chosun.com/site/data/html_dir/2010/06/11/2010061101547.html?De
pO=chosunnews&Depl=related&Dep2=related_all]
(2000). . ,6 3 ,51-53.
(1999). -
-. , 41-57.
(2008). RFID

,25 1 |, 158~191.

_74_



FTC(1996). Consumer information privacy hearings [online]. Federal trade
commission <http.//www.ftc.gov>

Buchanan, T., Paine, C., Joinson, N, A., & Reips, U(2006). Development of
Measures of Online Privacy Concern and protection for use on the
Internet. Journal of the American society for information science and
technology, 58(2), 157~165.

Cho, H., Lee, J., & Chung, S.(2010). Optimistic bias about online privacy risks:
Testing the modereating effects of perceived controllability and prior
experience. Computers in human behavior, 26, 987~995.

Gandy, 0.(1993). T7The panoptic sort: A political economy of personal
information. New York: Westview Press.

Kim B, S., & Gleason, W, T.(2001,Spring). Online privacy: Internet advertising
practitioners’ knowledge and practices. Journal of current issues and
research in advertising, 21(1), 31~41.

Livingstone, S.(2008). Taking risky opportunities in youthful content creation:
teenagers’ use of social networking sites for intimacy, privacy and
self-expression. New media & society, 10(3), 393~411.

Livingstone, S.(2006). Childeren's privacy online: Experimenting with boundaries
within and beyond the family. In R. Kraut, M. Brynin & S. Kiesler(Eds.).
Computers, phones, and the internet. Domesticating information technology
(pp. 124~144). Oxford: Oxford University Press.

Metzger, M, J., & Docter, S.(2003). Public opinion and policy initiatives for
online privacy protection. Journal of broadcasting & Electronic media,
350~374.

Regan, P.(1995). Legislating privacy: Technology, social values and public
policy. Chapel Hill: University of North Carolina Press.

Schoeman, F.(1984). Philosophical dimensions of privacy. Cambridge: Cambridge
University Press.

Sheehan, K, B.(2002). Toward a typology of Internet users and online privacy
concerns. The information society, 18, 21~32.

Youn, S.(2005). Teenagers' perceptions of online privacy and coping behaviors:
A risk-benefit appraisal approach. Journal of broadcasting & Electronic
media. 49(1), 86~110.

Youn, S.(2009). Determinants of Online privacy concern and its influence on
privacy protection behaviors among young adolescents. The journal of
consumer affairs, 43(3), 389~418.

_75_



	면지
	ÂÊ 1



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Gray Gamma 2.2)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.1000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
    /Daum_Regular
    /Daum_SemiBold
    /HYwulB
    /HYwulM
    /NanumGothic
    /NanumGothicBold
    /NanumGothicExtraBold
    /NanumMyeongjo
    /NanumMyeongjoBold
    /NanumMyeongjoExtraBold
    /RixBGM
    /RixGoB
    /RixGoM
    /SeoulHangangL
    /SeoulHangangM
    /SeoulNamsanB
    /SeoulNamsanEB
    /SeoulNamsanL
    /SeoulNamsanM
    /SeoulNamsanvert
    /TimesNewRomanPS-BoldItalicMT
    /TimesNewRomanPS-BoldMT
    /TimesNewRomanPS-ItalicMT
    /TimesNewRomanPSMT
    /YDIGurmL
    /YjDWMMOOGJOMedium
  ]
  /NeverEmbed [ true
    /Arial-Black
    /Arial-BlackItalic
    /Arial-BoldItalicMT
    /Arial-BoldMT
    /Arial-ItalicMT
    /ArialMT
    /ArialNarrow
    /ArialNarrow-Bold
    /ArialNarrow-BoldItalic
    /ArialNarrow-Italic
    /ArialUnicodeMS
    /CenturyGothic
    /CenturyGothic-Bold
    /CenturyGothic-BoldItalic
    /CenturyGothic-Italic
    /CourierNewPS-BoldItalicMT
    /CourierNewPS-BoldMT
    /CourierNewPS-ItalicMT
    /CourierNewPSMT
    /Georgia
    /Georgia-Bold
    /Georgia-BoldItalic
    /Georgia-Italic
    /Impact
    /LucidaConsole
    /Tahoma
    /Tahoma-Bold
    /TimesNewRomanMT-ExtraBold
    /Trebuchet-BoldItalic
    /TrebuchetMS
    /TrebuchetMS-Bold
    /TrebuchetMS-Italic
    /Verdana
    /Verdana-Bold
    /Verdana-BoldItalic
    /Verdana-Italic
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 150
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 1200
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.76
    /HSamples [2 1 1 2] /VSamples [2 1 1 2]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 15
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 15
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 150
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 1200
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.76
    /HSamples [2 1 1 2] /VSamples [2 1 1 2]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 15
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 15
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e55464e1a65876863768467e5770b548c62535370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc666e901a554652d965874ef6768467e5770b548c52175370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA (Utilizzare queste impostazioni per creare documenti Adobe PDF adatti per visualizzare e stampare documenti aziendali in modo affidabile. I documenti PDF creati possono essere aperti con Acrobat e Adobe Reader 5.0 e versioni successive.)
    /JPN <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken waarmee zakelijke documenten betrouwbaar kunnen worden weergegeven en afgedrukt. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents suitable for reliable viewing and printing of business documents.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020be44c988b2c8c2a40020bb38c11cb97c0020c548c815c801c73cb85c0020bcf4ace00020c778c1c4d558b2940020b3700020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice




